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Pinterest is a visual discovery 
tool that helps people find 
and save creative ideas 

Confidential 
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Train fare from Berlin to Paris 
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How far from Berlin to Tahiti 



Imagine a search for your next holiday… 
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My next holiday 



Here’s your next holiday on Pinterest 
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These personal questions represent  
an opportunity much bigger than search 

7 

GENERAL SPECIFIC 
“Maybe I need  

a vacation” 

“How about 

southeast Asia” 

“Thailand 

sounds nice” 

“This June I’m 

going to Bangkok” 

Search engines 



The Pinner Journey:  
Finding ideas and bringing them to life 
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Discover Do 

Just looking Maybe I could Narrowing it down I know what I want 



The Pinner Journey:  
Finding ideas and bringing them to life 
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Discover Do 

Just looking Maybe I could Narrowing it down I know what I want 

Awareness Consideration Preference Purchase 



Discovery  

Curated, not computed 
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People use Pinterest to 
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Find Pins in feeds,  

through search and on boards 

Discover Save 

Collect Pins on boards  

with the Pin It button 

Do 

Try, buy or learn  

more from your Pins 



The best baby in the world 
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Decorating Emily’s room 
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Finding fun children’s books 
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You can find books for adults, too 
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Finding things to see when I travel for work 
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From Pinterest 

Here’s how it works 
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From the web 

People discover 

your content 
  1 They organize 

Pins on boards 
  2 They discover  

Pins through feeds 
  3 

They click back to your site   4 

Recipes to try 



30 billion Pins 

750 million boards 
organized by people into more than 

Source: Internal data Confidential 



A positive, intentional action that endorses your brand  

and creates a chain reaction of sharing & traffic 

The power of Pinning 

The average  

Pin is repinned 

11x 
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Running 
Makinde Adeagbo 

Health & fitness 
Lauren Michaels 

Bucket list 
Kevin Knight 

Marathons 
Shahrnaz Shifteh 

A better me 
Sadia Latifi 

Read this 
Tracy Chou 

Resolutions 
Ben Chiaramonte 

My first marathon 
Greg Hoy 

Adventures 
Yuka Yamaguchi 

Training 
Tiffani Jones Brown 

When I’m 40 
Gabe Trionfi  



of users are 

outside the US** 

40% 
of usage is on a 

mobile device** 

80% 

Who’s on Pinterest? 
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monthly users* 

 

70M+ 
Annual international 

growth** 

135%  

Source: *comScore **Internal data 



Five International Offices & 
30+Languages 
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Paris 

London 

Berlin 

Tokyo 
United States (multiple) 

São Paolo 



Businesses are at the heart of Pinterest 

Two-thirds of what people Pin comes from professional destinations. 

People on Pinterest need publishers & brands to make their ideas a reality.  

 

Source: Internal data 22 



A sample of publishers doing it well 
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Bauer Digital 
Creates Pins that align with topics  

that resonate with their readers 

essen & trinken 
Has the Pin It button on their 

website and mobile site  

Fit for Fun 
Educates their audience 

about their Pinterest profile 



Your next steps 

• Get the Pin It button 

• Add Pins and boards to your profile 

• Promote your Pinterest presence  

• Verify your website and explore analytics 

• Use Rich Pins 
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Get the Pin It button 

25 



Create your profile 
and add great content 
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Put Pinners first. Before you get started, consider what 

your customers really care about. 

Curate your collection. The best boards are inspiring, 

with beautiful images that draw people in. 

Pin like a Pro. Pin regularly and make sure your Pins 

link back to somewhere helpful and have a description 

that gives context. 

 

 



Promote your Pinterest presence 
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Verify your website and explore Pinterest Analytics 
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Verifying your website lets Pinners 

know it’s the real you  

See what people like from your Pinterest profile 

and website, and get data about your audience to 

learn what your readers really want 



Use Rich Pins 
 
Rich Pins include extra information right on the Pin itself. 

There are six types of Rich Pins:  

Article Pins include headline, author and story 

description 

Place Pins include a map, address, and phone number 

Product Pins include real time pricing, availability & 

where to buy 

Recipe Pins include ingredients, cooking times and 

serving info  

Movie Pins include ratings, cast members and reviews 

App Pins include an install button for downloading 
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Rich Pins drive increased engagement 
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Recipe Pins Place Pins 



Promoted Pins (currently US 
only) 
 

Promoted Pins are just like regular Pins, only seen by 

more people through targeted placement 

They may appear in specific category feeds such as 

“Home Decor” or “DIY & Crafts” 

They are also eligible to appear in the Home Feed 

based on engagement rate and corresponding Pinner 

interests 

They are a welcome part of the Pinner experience with 

strong engagement rates 
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Pinterest is a visual discovery 
tool that helps people find 
and save creative ideas 



Thank you 


