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MARKET TRENDS

PRINT CIRCULATION REVENUE WILL DIGITALADVERTISING &

REMAIN NEGLIGIBLE TRANSACTIONS WILL GROW RAPIDLY,
ESPECIALLY IN THE ARABIAN MARKET
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FIX PRIN'T

JANUARY 2016
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CONSOLIDATE BUSINESS
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EVENTS

2014 -1 EVENT DIRECT ENGAGEMENT DATA CAPTURE & NEW
2015- 30 EVENTS WITH THE CONSUMERS REVENUE STREAMS
&BRANDS
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A SUMMARY

1 FIXPRINT 2 CONSOLIDATE BUSINESS

S STAFF 4 events
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