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Influences shaping the future: 
 

The format of any media becomes just a channel of distribution. Publishers are striving 
to become the provider for the consumers’ content needs, any time, anywhere. 
	



Influences shaping the future: 
 ü  Today's consumers are increasingly mobile, less loyal, and 

more schizophrenic (multiple media consumption patterns).   



As a result…   

ü Ad Agencies are no longer loyal to traditional 
media strategies and are in constant phase of 
experimentation. 

ü Marketing spend per capital is small in the 
Arab World 

ü Television, outdoor and web  gaining market 
share in the region to the detriment of print. 
Print needs strategies of defence. 
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The New Reality 

ü Expanding print brand opportunities 
ü Integrating brand portfolios  
ü Demand for more intelligence 
ü Measurement of these new vehicles 



Outcome?   

ü Multi-platform, cross media publishers 
ü Successful publishers are delivering 

specialized information to their audience 
in the format they  prefer 



Multi-media Implications 

ü Who is measuring this for you? 
ü What is the measurement technique? 
ü 3rd party measurement to industry agreed 

standards is vital to this new ecosystem. 
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What is BPA doing about it? 

ü BPA BRAND REPORT 
ü It allows publishers to report each communication 

channel of one single brand in one report  
ü It covers: 

•  demographics for individuals receiving each 
channel 
• Recency of involvement for individuals within 

channels 
• Geographic breakout for each channel 
•  Frequency of each channel 

 



Audit Basics 
  Three things need to be proved.  That the 
publisher... 

ü Print the proper number of copies 
ü Distributes these copies 
ü Reached the audience claimed 



Audit Vs Research 

ü In US and UK, BPA have worked with 
research companies to test their 
methodologies and scope of research 

ü Result: attaching research reports to BPA 
brand report 

ü Audit and research should complement 
each other  





What should be looked at first? 



The channels 



Executive Summary: number of individuals 
reached through each communication channel 



ü In the next section, we will be  
analyzing each media channel reported 
within the Executive Summary 



Magazine Channel 





Who receive the magazine   

Typical	categories	include	individual	paid	subscribers,	MulL	Copy	Same	Addressee,	
Single	Copy	Sales	and	individual	non-paid	



Source and Age Analysis 

Where	the	media	owner	obtained	the	qualified	circulaLon	and	the	period	in	which	
these	recipients	were	last	qualified	



Average Annual Audited Circulation 

Three-Year	Calendar	Analysis	shows	a	trend	of	Average	qualified	Paid	and	non-paid	
circulaLon	



Geographical Breakout 





Event and Website Channel 



Social Media  Channel 

ü  Reportable Twitter Metrics: 
•  Tweets 
•  Followers 
•  Re-tweets 
•  @Mentions 

ü  Reportable Facebook Metrics 
•  Active Users (Daily, Weekly or Monthly) 
•  Daily Likes, Comments, Discussion Posts and Wall Posts 
•  Weekly/Monthly Impressions for Page Posts 

ü  Measurable LinkedIn Demographics 
•  Group Members 
•  Discussion 



Additional data 
 

ü The Additional Data section is found at the 
end of the report provides further 
definitions of terms found elsewhere on 
the statement. 



Conclusion   
ü The fast moving change in the consumers’ habits 

affected the ad spends strategies and eventually 
affected the print 

ü Print is being up to the challenge by delivering their 
content in the way readers want to get it 

ü But how media buyers and advertisers monitor all 
these changes? 

ü Using the media owner’s integrated database or 
multiple databases, BPA moved from Circulation Audit 
to Brand audit report that allows advertisers and media 
buyers to fully appreciate the reach of the brand. 




