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A question
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Who do you trust more?

z
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I created a poll…
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Poll conducted March 2014. +/- appx 5% margin of error.

Queen v. Rowling





A Story



Jacques Prevert 
and the beggar





I ’m blind





Spring is  
coming,  

but I won’t  
see it



Great stories 
build  
relationships.



Great stories 
make us 
care.



We’re programmed 
for stories.



Research:
“Storytelling can break down 
barriers to foster compassion, 
tolerance, and respect 
for difference.”



Research:
“Storytelling has an impact on 
participants’ interpersonal 
relationships, empathy, and 
sense of connectedness.”





Storytelling Marketing

Content Marketing









“We are a media company now.”
–David Beebe, Marriott vice president of global creative.



A $50b industry
by 2019. –PQ Media Global Forecast

Content marketing industry jumps 20% in a single quarter



How?
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How do you win attention?
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How do you get results?



We built Contently
to solve that problem.

Contently Launches  







a.d. 1500
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The Daily Gossip
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By Antonio!
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The Daily Gossip
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Figure out what the audience 
wants first, then figure out the 

technology and process to 
use. 

(Most of us do this backwards.)



Strategy matters. 
(How you publish is as important as what you publish.)



A deeper pattern…
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CONNECT

50
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TOO SLOW!

CONNECT
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The Daily Gossip
By Antonio!

CONNECT
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The Daily Gossip
By Antonio!

CONNECT



54

The Daily Gossip
By Antonio!

CONNECT



55

The Daily Gossip

CONNECT
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The Daily Gossip

CONNECT



57

The Daily Gossip

CONNECT



1851
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V.S.
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V.S.
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When content is everywhere, 
go deep.



Gimmicks are fleeting. 
BUT 

Quality builds loyalty.



The pattern!
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CONNECT
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NO LOYALTY!

CONNECT
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CONNECT
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SUBSCRIBERS!

CONNECT
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2012
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CONNECT
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CONNECT
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CONNECT
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CONNECT
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CONNECT
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CASH MONEY!

CONNECT





The faster you crank The 
Flywheel, the faster you can 
create content that works.

CONNECT
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CONNECT
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One last story…





I created a poll....





Poll conducted March 2014. +/- appx 5% margin of error.

Plea v. Story



Not any story will do.



We’re built to 
discern.



To build lasting relationships and 
make people truly care, we must 

follow journalism’s #1 tenet: 
Don’t deceive.



“It is better to tell the 
truth.”



In the business of 
storytelling, 

congruence 
is the only way to win.



Storytelling is not just a 
tool for marketing, it’s an 
opportunity to change.





shane@contently.com

Thank you!

mailto:shane@contently.com
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