
WE ARE 

ADBLOCALYPSE 
SEVEN STEPS TO SURVIVE THE  

CREATING NATIVE EXPERIENCES ACROSS THE MOBILE WEB 



Title position here 
Your title sit over it 

2002 
CTR AVERAGED 

 

2.4% 
Source: Doubleclick, 

 
Display Benchmarks, 2002 

2015 
CTR HAS DROPPED TO 

 

0.2% 
Source: Doubleclick, 

 
Display Benchmarks, 2015 

ATTENTION TO 
DIGITAL ADS IS DIRE 

IN FACT, YOU ARE 

475 TIMES 
MORE LIKELY TO SURVIVE A 
PLANE CRASH THAN CLICK 

ON A BANNER AD. 
Source: solve media, 2011 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it 

of viewers feel that 
being forced to 
watch ads annoys 
them or puts them 
off the brand 

% 6 1 

of viewers find it 
creepy when ads 
follow them around 
the internet 

% 6 3 

VIEWERS ARE ANNOYED BY PRE-ROLL 
AND ANGERED BY AD STALKING 

Source: Unruly FVL Survey, 3,200 global 
respondents aged 11-69, July 2015 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it 

% 9 7 

NO WONDER THAT TRUST IN 
ADVERTISING IS AT AN ALL TIME LOW 

of internet users 
don’t completely 
trust advertising 

Source: YouGov, Advertisements 
April 2014 

Source: eMarketer.com @unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it AND AD BLOCKING IS GOING UP, UP, UP 

JUN-2009 JAN-2010 JUN-2010 JAN-2011 JUN-2011 JAN-2012 JUN-2012 JAN-2013 JUN-2013 JAN-2014 JUN-2014 

21M 

30M 
39M 

54M 

121M 

144M 

Source: Pagefair and Adobe, Adblocking Report 2014 @unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it WITH NO SIGN OF SLOWING  

of viewers would 
consider using ad 

blocking technology 
in the future 

Source: Unruly FVL Survey, 
3,200 global respondents 

aged 11-69, July 2015 

% 9 3 

Source: Pagefair and Adobe, Adblocking Report, 2014 @unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it YOU CAN BLOCK OR CAP 

YOUR CONTENT 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it YOU CAN PAY 

THROUGH THE NOSE 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it YOU CAN PLAY CAT 

& MOUSE 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it BUT PEOPLE BLOCK ADS 

BECAUSE THEY’RE SO BAD SO MUCH 
CONTENT, 

SO LITTLE TIME 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



THE 
FUTURE AD 

 

MANIFESTO 



LESS IS MORE 
FEWER PLACEMENTS TO REDUCE AD FATIGUE AND FEWER 
AD TAGS ON EACH PLACEMENT TO IMPROVE PAGE LOAD. 

1 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it 

@unrulyco Source: Unruly FVL Survey, 3,200 global respondents aged 11-69, July 2015 @kenneth_suh  | #ADBLOCALYPSE 



POLITE PLACEMENTS THAT 
USERS WILL ACCEPT 

NON-INTERRUPTIVE WITH POLITE PAGE LOADING. 
CONTENT LOADS FIRST, ADS LOAD SECOND. 

2 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 





AD FORMATS THAT EMPOWER 
CONSUMERS 

LET USERS CONTROL THE ADVERTISING EXPERIENCE. 

3 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 





SMART DATA & TARGETING 
 IMPROVES BOTH USER EXPERIENCE & CPMS. 

4 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it 

of Millennials and Gen 
Z either don’t mind or 

like it when they see 
ads that are for 

products or services 
they are interested in 

% 8 1 

@unrulyco Source: Unruly FVL Survey, 3,200 global respondents aged 11-69, July 2015 @kenneth_suh  | #ADBLOCALYPSE 



QUALITY CONTROL THE ADS 
 IT’S NOT ENOUGH FOR ADS TO BE RELEVANT. 

DEMAND (AND CREATE) BETTER ADS. 
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@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it 

of Millennials and Gen Z 
share brand content  

 - if it’s good 

% 7 5 

@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



MOBILE FIRST 
MOBILE WEB & MOBILE APP. 
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@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



Title position here 
Your title sit over it 
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AVERAGE TIME SPENT PER DAY WITH 
DIGITAL VIDEO BY US ADULTS, 
BY DEVICE* 

@unrulyco Source: Emarketer, April 2015 @kenneth_suh  | #ADBLOCALYPSE 





BE AGILE 
TEST AND LEARN FOR YOURSELF AS THE LANDSCAPE EVOLVES.  
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@unrulyco @kenneth_suh  | #ADBLOCALYPSE 



WORLD IS CHANGING FAST 



unruly.co/insight/#whitepapers	
  

THANK	
  YOU	
  
FOR	
  WATCHING	
  

@unrulyco	
   @kenneth_suh	
  	
  |	
  #ADBLOCALYPSE	
  


