SEVEN STEPS TO SURVIVE THE

ADBLOCALYPSE

CREATING NATIVE EXPERIENCES ACROSS THE MOBILE WEB



ATTENTION TO

DIGITAL ADS IS DIRE

2 O 0 IN FACT, YOU ARE

CTR AVERA 475 TIMES

MORE LIKELY TO SURVIVE A
‘ PLANE CRASH THAN CLICK
ON A BANNER AD.
‘ Source: solve media, 2011

Source: Doub.
Display Benchmarks,

y @unrulyco y @kenneth_suh | #ADBLOCALYPSE



VIEWERS ARE ANNOYED BY PRE-ROLL
AND ANGERED BY AD STALKING
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of viewers find it of viewers feel that
creepy when ads being forced to
follow them around watch ads annoys

the internet them or puts them
off the brand
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NO WONDER THAT TRUST IN
ADVERTISING IS AT AN ALL TIME LOW

of internet users
don’t completely
trust advertising
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AND AD BLOCKING IS GOING UP, UP, UP
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WITH NO SIGN OF SLOWING

of viewers would

consider using ad
blocking technology
in the future
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YOU CAN BLOCK OR CAP UNRULY

YOUR CONTENT
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YOU CAN PAY UNRULY
THROUGH THE NOSE
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YOU CAN PLAY CAT
& MOUSE
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BUT PEOPLE BLOCK ADS

; SO MUCH
BECAUSE THEY’RE SO BAD ‘ CONTENT

SO LITTLE TIME
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UNRULY

FEWER PLACEMENTS
AD TAGS ON EACH PLA
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LOAD.
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Skippable out-stream format
Create_s new premium video invent
Monetizes search & social traffic 0 '
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AD FORMATS Ttl’ EMPOWER

CONSUMERS

LET USERS CONTROL THE ADVERTISING EXPERIENCE.
#
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The ad is the content
Click-initiated
Cost-per-view
Player launches apps
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SMART D

IMPROVES BOT

ING

PMS.
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14

of Millennials and Gen

L either don’t mind or
like it when they see
ads that are for
products or services
they are interested in
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QUALITY CONTROL THE ADS

IT’S NOT ENOUGH FOR ADS TO BE RELEVANT.
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of Millennials and Gen Z
share brand content
- if it’s good
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Mobile audiences
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TEST AND LEARN FOR YOURSELF AS THE LANDSCAPE EVOLVES.
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WORLD IS CHANGING FAST

REAKING

- Important

s S US official:
fac I I Secretary of State

Kerry extends stay

at Iran nuclear talks

for another day as
negotiations falter -
@AP

—
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THANK YOU

FOR WATCHING
unroLY ] oo

Things You Need
to Know About
Emotional Advertising

THE SCIENCE OF SHARING:

TV PROMOS

HOW TO GET MILLENNIALS WATCHING YOUR PROMOS,
DRIVING WORD OF MOUTH & WATCHING TV AGAIN

unruly.co/insight/#twhitepapers
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